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12 June 2026    Director, PRISM Taskforce Office of the Australian Information Commissioner Via email   Dear  The Business Council of Australia (BCA) welcomes the opportunity to provide comment to the Office of the Australian Information Commissioner (OAIC) on the draft Children’s Online Privacy Code (the Code).  The BCA’s members comprise around 130 of Australia’s largest employers who provide services every day to millions of Australians, including many children. Over recent decades, business investment in privacy controls, awareness, and compliance frameworks has grown significantly, in recognition of community expectations around the collection, use, and protection of personal information, as well as evolving legal obligations. Our members recognise that privacy is a core element of their brands and their relationships with their customers.  The privacy frameworks established by each of our members are reflective of not only Australian legal requirements, principally the Privacy Act 1988, but also international jurisdictions in which our members operate, and specific requirements and expectations of their own customers.   As the BCA has previously submitted,1 there are enormous opportunities for young Australians that come with digital engagement and digital literacy. Mindful of this, the Code should not inadvertently create regulatory barriers that hinder the development of innovative and beneficial online services for children or increase compliance costs by so much that services exclude under 18s from the service, which goes against principles of digital inclusion for young people.2  As drafted, the Code could also limit the ability of businesses to protect the safety and integrity of their systems, or conflict with regulatory requirements that are not explicitly in law. The BCA is also concerned the Code could easily introduce new risks, such as those arising from the collection of additional personal information to verify an individual’s age or from mandated privacy default settings that may inadvertently increase exposure to fraud or scams. Compelling additional data collection – including on sensitive information like familial relationships – runs counter to the stated privacy objectives of the Code. 

 1 See: https://www.bca.com.au/reports-submissions/submissions/submission-to-oaic-childrens-online-privacy-code-issues-paper/  2 For example, OAIC Issues Paper of June 2025 stated “The aim of the Code is not to prevent children from engaging online, but to ensure their personal information is protected within that space.”; and UN Convention on the Rights of the Child specifies  “States parties should take all measures necessary to overcome digital exclusion.” General comment No. 25 (2021) on children’s rights in relation to the digital environment. 




















