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Commonwealth Bank provided feedback on a number of areas covered by the survey but did not
seek the addition of a question.

A number of questions were retained in the form that they had been asked since the study was first
conducted in 2001. These questions relate to awareness of privacy laws and trust in organisations.

Most other questions were modified slightly to reflect changes that have occurred. For example
the last study contained a set of questions on attitudes towards CCTV, which was a big issue in
2007. Similarly, a question on trustworthiness of industry sectors was modified to include social
media and technology companies, which were in their infancy then.

Some new questions were added, including questions on what people regard as the biggest privacy
risks, transparency of information handling practices, data loss, online tracking, smart phones,
social networking, the actions people take to protect their own privacy, and credit reporting.

It was also decided to define the scope for the study at the beginning of the questionnaire by
providing the following information:

In Australia, privacy law relates to the protection of an individual’s ‘personal information’. This is
any information about you that identifies you or could reasonably be used to identify you. For
example, this includes things like:

e your name or address

e financial details

e photos

e your opinions and beliefs

e membership of groups and affiliations

e racial or ethnic origin

e health information (including genetic information)
e sexual preferences

e criminal record.

Pilot study

A pilot study comprising 21 interviews was conducted on 6 June 2013. The pilot aimed to test the
questionnaire for sense and duration. While the questionnaire was deemed by the pilot team to
have good flow and was well understood by respondents, it ran for 28 minutes. Following the pilot
the questionnaire was modified slightly to reduce the overall length. The main method used to do
this was to assess each question and to combine together some that were measuring very similar
ideas. Nonetheless, nearly all questions were deemed to be essential to the study and the average
length was only shortened by two minutes.

Weighting

The data were weighted for age, sex and location to adjust it to represent the Australian
community. As interviewing quotas had been set for age and location to reflect the actual numbers
in the population, the effect of the weighting was minimal.
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